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George Daskalakis

Founder & CEO, Kaizen Gaming

Behshad Behzadi

Chief Product, Technology and AI Officer

Craig Felenstein

Chief Financial Officer

Carsten Koerl

Founder & Chief Executive Officer

Adam Silver 

NBA Commissioner

Gary Bettman 

NHL Commissioner

Dalraj Bahia

EVP, Group Operations

Jason Robins 

Chairman of the Board & CEO, DraftKings

Eduard Blonk

Chief Commercial Officer

SPORTRADAR MANAGEMENT PARTNERS & CLIENTS



!=JL9AF KL9L=E=FLK AF L@AK HJ=K=FL9LAGF E9Q ;GFKLALML= ӑ>GJO9J<-DGGCAF?Ӓ KL9L=E=FLK 9F< AF>GJE9LAGF OAL@AF L@= E=9FAF? G> 1=;LAGn 27A of the Securities Act of 1933, Section 21E of the Securities Exchange 
Act of 1934, and the safe harbor provisions of the U.S. Private Securities Litigation Reform Act of 1995 that relate to our current expectations and views of future events, including, without limitation, 
statements regarding future financial or operating performance, planned activities and objectives, anticipated growth resulting therefrom, market opportunities, strategies and other expectations, and our 
guidance and outlook, including targets for 2027 performance. In some cases, these forward-DGGCAF? KL9L=E=FLK ;9F := A<=FLA>A=< :Q OGJ<K GJ H@J9K=K KM;@ 9K ӑE9QӅӒ ӑEA?@LӅӒ ӑOADDӅӒ ӑ;GMD<ӅӒ ӑOGMD<ӅӒ
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statements are subject to risks, uncertainties and assumptions, some of which are beyond our control. In addition, these forward-looking statements reflect our current views with respect to future events and 
are not a guarantee of future performance. Actual outcomes may differ materially from the information contained in the forward-looking statements as a result of a number of factors, including, without 
limitation, the following: economy downturns and political and market conditions beyond our control, including the impact of the Russia/Ukraine and other military conflicts such as acts or war or terrorism 
and foreign exchange rate fluctuations; pandemics could have an adverse effect on our business; dependence on our strategic relationships with our sports league partners; effect of social responsibility 
concerns and public opinion on responsible gaming requirements on our reputation; potential adverse changes in public and consumer tastes and preferences and industry trends; potential changes in 
competitive landscape, including new market entrants or disintermediation; potential inability to anticipate and adopt new technology, including efficiencies achieved through the use of artificial intelligence; 
potential errors, failures or bugs in our products; inability to protect our systems and data from continually evolving cybersecurity risks, security breaches or other technological risks; potential interruptions 
and failures in our systems or infrastructure; difficulties in our ability to evaluate, complete and integrate acquisitions (including the IMG ARENA acquisition) successfully; our ability to comply with 
governmental laws, rules, regulations, and other legal obligations, related to data privacy, protection and security; ability to comply with the variety of unsettled and developing U.S. and foreign laws on sports 
betting; dependence on jurisdictions with uncertain regulatory frameworks for our revenue; changes in the legal and regulatory status of real money gambling and betting legislation on us and our customers; 
our inability to maintain or obtain regulatory compliance in the jurisdictions in which we conduct our business; our ability to obtain, maintain, protect, enforce and defend our intellectual property rights; our 
ability to obtain and maintain sufficient data rights from major sports leagues, including exclusive rights; any material weaknesses identified in our internal control over financial reporting; inability to secure 
additional financing in a timely manner, or at all, to meet our long-term future capital needs; and other risk factors set forth AF L@= K=;LAGF LALD=< ӑ0AKC $9;LGJKӒ AF GMJ FFM9D 0=HGJL GF $GJE ҐҎ-F for the fiscal 
Q=9J =F<=< "=;=E:=J ґҏӅ ҐҎҐҒӅ 9F< GL@=J <G;ME=FLK >AD=< OAL@ GJ >MJFAK@=< LG L@= 1#!Ӆ 9;;=KKA:D= GF L@= 1#!ӐK O=:KAL= 9Lwww.sec.gov and on our website at https://investors.sportradar.com. These 
KL9L=E=FLK J=>D=;L E9F9?=E=FLӐK ;MJJ=FL =PH=;L9LAGFK J=?9J<AF? >MLMJ= =N=FLK 9F< GH=J9LAF? H=J>GJE9F;= 9F< KH=9C GFDQ 9K G> Lhe date of this press release. One should not put undue reliance on any 
forward-looking statements. Although we believe that the expectations reflected in the forward-looking statements are reasonable, we cannot guarantee that future results, levels of activity, performance and 
events and circumstances reflected in the forward-looking statements will be achieved or will occur. Except as required by law, we undertake no obligation to update or revise publicly any forward-looking 
statements, whether as a result of new information, future events or otherwise, after the date on which the statements are made or to reflect the occurrence of unanticipated events.
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consolidated financial statements in Euros, which is our functional and reporting currency. There are important differences between IFRS and United States Generally Accepted Accounting Principles ("US 
GAAP"). This presentation also contains certain supplemental financial measures including, but not limited to, Adjusted EBITDA, Adjusted EBITDA margin, Free cash flow, and Free cash flow conversion. These 
non-IFRS financial measures are in addition to, and not as a substitute for or superior to measures of financial performance prepared in accordance with IFRS. There are a number of limitations related to the 
use of these non-IFRS financial measures versus their nearest IFRS equivalents. For example, other companies may calculate non-IFRS financial measures differently or may use other measures to evaluate 
their performance, all of which could reduce the usefulness of our non IFRS financial measures as tools for comparison. Furthermore, the non-IFRS financial measures presented herein may not be presented 
in future SEC filings by Sportradar. 

DISCLAIMER
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Strategic Overview & Value 
Creation Opportunity

Carsten Koerl
Chief Executive Officer



The Mission-Critical Leader Embedded 
in a Fast-Growing, Evolving Industry1
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The #1 B2B Global Sports Data & Content Solutions Platform
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#1
IN SCALE

DEEP
RELATIONSHIPS

GLOBAL 
ORGANIZATION  

20+
Years of market 

leadership

1M+
Matches covered

annually

87bn
Bet selections processed 

by MTS in 2024 

65m+
Bettors managed 
by MTS in 2024

85+
Global portfolio of most

bet upon sports

7.6bn
Streaming viewing 
sessions in 2024

800
Betting operators

900
Media companies

400
Leagues, teams, and 

federations

~4,400
Employees

4
Regional Operational 

Centers

6
Technical Development 

Hubs

8



The Biggest Sports Content Innovation Engine in the World
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High Scale & Complexity, Made Simple

INNOVATE DISTRIBUTECOLLECT MONETIZE EXPAND PERFORM

Sports event 
data and 
sports content 

Produce the 
widest and 
deepest 
product suite

Supply 
innovative 
products to 
the largest 
global 
distribution 
network

Drive revenue 
from product 
innovation 
success and 
client growth

Access new & 
adjacent 
markets to 
drive 
continued 
growth

Drive 
profitability, 
operating 
leverage & 
cashflow



Ề0.5

2001/04
Pre-Match Data, Market 
Monitoring, Live Scores

Annual Revenue (in millions)

Ề ҏ

2005
Integrity Services 
Market Monitoring

Ề ҏҔ

2008/09
Live Odds, 
Live Data

Ề җҏ

2014
Managed Trading 
Services (MTS) 

Ề380

2019
Digital Advertising (ad:s), 
Introduced first Player & 
Micro Markets

Ề ҕґҎ

2022
Computer Vision, 
Automated Data 
Collection Tech

Ề ҖҕҖ

2024
4Sight, 

Augmented 
Streaming

Ề64

2013
Audiovisual 

Streaming Service
Ề ҐҖҎ

2017
OTT Solutions

Ề ҒҎғ

2020
Simulated 

Reality Sport

2023
MTS AI-driven Trading & Risk 

Mgmt., AlphaOdds, Virtual 
Stadium Social Engagement

A Multi-Decade Track Record 
of Product Innovation

EXPANSION INNOVATIONFOUNDATION

10
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SPORTS CONTENT, 
TECHNOLOGY & SERVICES

BETTING TECHNOLOGY
 & SOLUTIONS

The Widest and Deepest Product Portfolio 
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LIVE DATA & ODDS SERVICES
ἍReal-time event data (e.g. points, fouls, substitutions, etc.), to 

power in-play betting

ἍPre-Match Data and Odds to enable betting before a match begins

ἍLive Odds to enable in-play betting, powered by Live Data

STREAMING & BETTING ENGAGEMENT 
ἍReal-time streaming and betting engagement content to drive 

fan acquisition, retention, and betting stimulation

MANAGED BETTING SERVICES
ἍManaged Trading Services: Sophisticated trading, risk & liability management

ἍManaged Sportsbook Services: End-to-end, turnkey solution for betting and 
gaming operators

SPORTS MEDIA
ἍSports data, content and solutions for broadcasters, publishers, 

rights-holders and technology companies

MARKETING SERVICES
ἍPersonalized digital advertising solutions to drive fan acquisition 

and retention

INTEGRITY SERVICES & SPORTS PERFORMANCE 
ἍProtecting sport by providing monitoring and intelligence for 

federations, government authorities, and law enforcement agencies

ἍCompetition management, data collection, and performance 
analytics for federations, leagues, and teams
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Scaled Distribution Across All Core Audiences

Powering the day-to-day 
operations of sports betting 

& gaming operators

800 BETTING & 
GAMING OPERATORS

Leveraging the power of our 
content to provide engaging 

content for sports fans

900 MEDIA, DIGITAL 
& BROADCAST

Protecting sport, while also 
providing unique capabilities, 
analytics, and monetization to 
federations, leagues & teams 

400 SPORTING 
BODIES & TEAMS
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Ἆ 40% 
Acquisition Cost

Lower Acquisition 
Costs

Ἄ ҏҏổ
Margin

Ἄ ҐҒổ
Session Length

90% 
LTV Accuracy 
Identification

 

Our Marketing Services 
lower customer 
acquisition costs

Our custom live odds 
and trading services 

boost betting operator 
profitability

Sportsbooks using AI-
driven streaming and 

visual overlays see 
users viewing longer 

per session

Our personalized 
retention services 

identify lifetime player 
value with accuracy 
within just five days

Drive 
Profitability

Build User 
Engagement

Increase 
Retention

Enable Sportsbooksto Deliver 
Cutting -Edge Services as they Scale
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3K+ 
Platform Usage

Trusted Game 
Insights

1,108 
Suspicious 

Matches Identified

23K+ 
Matches Enhanced

100M+ 
Video Clips 
Consumed

 

Our Coaching & 
Analytics platform is 

usedglobally inc. NBA, 
MLB, NCAA basketball 

& baseball teams

We detect and support 
resultant sanctions 

against those 
compromising sport

Automated AI Insights 
and broadcast 

graphics elevate fans 
viewing experience

1,000s of actionable 
match data points 
used by coaches & 
scouts to evaluate 

performance

Protecting 
Sport

Engaging 
Sports Fans

In-depth Coaching
Analysis

Enhance and Protecting Sport with Performance 
Management and Integrity Solutions



Peer 1 Peer 2

# Events covered

# Streams provided

# Bets processed None

Scale of product portfolio

Engagement services

Marketing services

Media solutions

Sports bodies & teams

Platform services None None

Brand awareness (top of mind)

Reliability

Quality of customer service

Innovativeness

VOLUME OF 
CONTENT

PRODUCT 
PORTFOLIO

BRAND 
ATTRIBUTES

Source: Internal estimates & OvationMR brand tracking attributes study for Sportradar, Jan 2025

The Clear Market Leader Across Key Competitive Differentiators
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RELATIONSHIPS

CONTENT

PRODUCT

TECHNOLOGY

INTEGRATED

COMMERCIAL

An Unrivaled Market Position with High Barriers to Entry

16

Established, trusted & recurring client relationships built over years

Market leading content portfolio and volume of event, betting and fan data

Significant product portfolio depth/breadth & innovation scale advantage

Highly resilient,scalable & performant tech stack. Years of investment & know-how

Leading volume of integrations. Deep client workflow embedment withlow churn

Worldwide reach with highly scalable globalSales & Commercial teams



Market Position to be Further Strengthened 
by the Acquisition of IMG ARENA
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Ỹ

ἍHighly complementary 
portfolio of rights

ἍWill accelerate revenue growth 

Ἅ70% of rights are across the 
top three global betting sports

ἍWill seamlessly integrate into 
our platform

ἍMeaningful synergies expected 

ἍWill strengthen strategic 
relationships with key leagues 
and sportsbooks

Sports14

Rightsholders70+

Competitions190+

Data Events39K

Streaming Events30K

Continents6

Announced and pending acquisition of IMG ARENA anticipated to close in the fourth quarter of 2025



Our Customer-Driven Strategy 
to Deliver Durable Growth 2
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The Key Elements of our Growth Strategy
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Capitalize on 
Market Growth 

with Our Depth, 
Breadth, & Scale 

Drive Take Rate

Including Capturing 
Additional Share of In-

Play Betting

Expand into 
Adjacent Markets

with Primary Focus on 
iGaming

Drive Innovation & 
Reduce Growth 

Barriers 

by Leveraging 
Technology & AI



Ỹ

Our Core Sports Betting Market Opportunity 
is Large and Continues to Grow

20

10% CAGR 

~$150B

$10 bn $20 bn $30 bn $40 bn $50 bn

APAC & 
MIDDLE EAST

EUROPE

LATAM

AFRICA

NORTH 
AMERICA

CAGR

6%

7%

17%

17%

12%

Source: H2 Gambling Capital data as of Jan 2025: Sports Betting market GGR (excl. horse racing), Omnichannel (Online + Retail)

Market Size in GGR ($)

2024 2029

CORE & EMERGING MARKET GROWTHCAPITALIZE ON MARKET GROWTH



Management of our Product Life-Cycle Forms 
the Basis of Take-Rate and Revenue Growth
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R
E

V
E

N
U

E

2001 2009 2017 2024

ILLUSTRATIVE

CORE & EMERGING MARKET GROWTH DRIVE TAKE RATE GROWTH

Managed Betting 
Services, Marketing 

Services

Pre-match Data

Live Data, Live Odds, 
Streaming



2021 2024

A Track Record of Driving Take Rate via Product Innovation
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Our core innovations have 
accelerated our revenue growth

Portfolio approach applied to 
product development strategy

Balanced development between new 
product and existing  feature enhancement

Leverage MTS and platform businesses 
to underpin take-rate growth

Sales team and Commercial model 
structured & focused to drivetake rate 
growth via upsell and cross-sell

Streaming & Betting 
Engagement

Odds & Live Data

ỀҏӅҏҎҕ

Revenue 
(in millions)

Source: Sportradar Financial Data

ỀғҔҏ

Other (e.g. Media; Sports Performance)

Focused strategy to increase take rate

Marketing Services

Managed Betting Services

37% CAGR
for core new 

products

CORE & EMERGING MARKET GROWTH DRIVE TAKE RATE GROWTH



33%

44%
47%

2024 2027 2029

Well Positioned to Capture Growing Share of In-Play Betting

23

Significant In -Play share growth potential in the US 

In-Play vs Pre-Match Share of GGR in the United States

Immersive experiences to increase in-play 
engagement and interaction

Hyper personalized productization to 
stimulate trial and appeal

Sportradar  is innovating to capture 
additional share of In-Play Betting

Factoring in market growth, by 2029, every 1% 
in-play share growth generates an additional 
ỀҔE Hӄ9ӄ G> J=N=FM= >GJSportradar  1

Source: US In-Play Share Data taken form JMP Industry Overview ӛ Industry Update March 2025
1 Assumes US Online SB market reaches $36.7bn in 2029 based upon H2GC GGR data

75%
At maturity

CORE & EMERGING MARKET GROWTH DRIVE TAKE RATE GROWTH



Driving Revenue Upside by Extending our Existing 
Marketing Services to Adjacent iGaming Market

24Source: iGaming Marketing TAM/SAM based on various market sources and Sportradar estimate

Momentum in adjacent markets 
already being established

IGAMING 
OPERATORS

iCASINO 
SOCIAL CASINO

Cross-selling marketing 
services into our closest 

adjacent markets

~$10B 
TAM

~$2B 
SAM

Conducting Brazil test market 
with strong pipeline established

iCasino Brands 
Receiving Sportradar 
Marketing Services

Of total Marketing 
Services revenues

84 21%

CORE & EMERGING MARKET GROWTH EXPAND INTO ADJACENT MARKETS

iGAMING MARKETING



Leverage Technology to Reduce Growth 
Barriers with a Platform Approach

25

Reduce integration complexity and 
engineering costs

Build on current network 
effects, accelerating growth

Eliminate long lead times that 
create major roadmap backlogs

Facilitate increased connectivity  
between suppliers and buyers

Foster enhanced sports ecosystem 
innovation 

Sportsbook 
Operators

Regulators

Federations, 
Leagues & Teams

Media, Digital, 
Broadcast

Insights & 
Engagement

Rights 
Holders

Data 
Suppliers

Odds 
Suppliers

PLATFORM

CONNECTING DATA AND 
!-,2#,2 13..*'#01ӈ

ӈ5'2& 2&# 5-0*"Ӑ1 * 0%#12
DISTRIBUTION NETWORK

CORE & EMERGING MARKET GROWTH DRIVE INNOVATION



Unlocking the Power of AI to Support Growth, Efficiency & Innovation
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EARLY INDUSTRY ADOPTER OF AI WITH PROVEN OUTCOMES

UNDERTAKING BUSINESS & INNOVATION TRANSFORMATION

10 years+
AI used at 
Sportradar

150+
AI Scientists & 

Engineers

100+
Use cases 

across Sportradar 

Behshad Behzadi

Accelerating the 
application of AI and 
Generative AI

Innovation

Hyper-personalization; 
supercharged engagement; 
immense predictive capability

Quality & efficiency

Improved speed and 
quality in ways of 
working

CORE & EMERGING MARKET GROWTH DRIVE INNOVATION



At an Inflection Point 
in Value Creation3
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Leading to Durable Growth and Transformational Value Creation
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Revenue Ề ҏӄҏ :F

2024

Ề ҐҐҐ EE

20%

Ề ҏҏҖ EE

3 YR OUTLOOK
at least

ỷ Ề ҏӄҕ :F

2027E

ỷ Ề Ғғғ EE

27%

ỷ Ề Ґҕғ EE

Adjusted EBITDA1

Adjusted EBITDA Margin1

FCF1

15% CAGR

27% CAGR

+700bps

33% CAGR

60%FCF Conversion1 53% +700bps

1. Non-IFRS financial measure: see the Non-IFRS Summary for defined terms and reconciliations of non-IFRS measures to IFRS measures. Excludes impact of announced and pending 
acquisition of IMG ARENA. 



Key Takeaways4

29



Undisputed leader in 
sports technology

Attacking large growth 
opportunity

Deeply embedded in the 
industry ecosystem

Focused on delivering 
strong performance

30

Key Takeaways





Value Chain Expansion 
Driving Durable Growth

Dalraj Bahia
Executive Vice President, Group Operations



Market-Leading, 
Proprietary Data & Content1

33
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1HGJLJ9<9JӐK Product Suite Is Built on Our Market-
Leading, Proprietary Data & Content Pools

Betting & Gaming 
Operators

Media, Digital & 
Broadcast

Sporting Bodies & 
Teams

85+

1.1m

87bn

Ềґғ:F

165bn

53bn

Event Data 
& AV

Betting 
Data

Fan 
Data

Source: Sportradar Financial Data (2024A)



Our Disciplined Content Strategy 
Drives Revenue Growth and 
Margin Expansion

35

Ҧ Drive revenue growth by continuously 
curating the most effective mix of 
content that appeals to fans and bettors

Ҧ Leverage overall content breadth to 
maximize share-of-wallet

Ҧ Enhance margin and drive ROI by 
offering a balanced content and 
commercial mix 

Demand-led by 
Clients and Fans

Dynamically Optimize 
Content Mix

Continuously Drive 
Utilization  & ROI

Minimize Dependency  
on Individual Content

KEY PRINCIPLES OF OUR EVENT DATA & AV STRATEGY



We Aim for a Balanced Mix of Global Tier 1 and 
Regional Long-tail Content to Maximize ROI

36

MIDFIELD: The Engine Room

Proven content catering to regional demand

ATTACK: The Difference Makers 

Global revenue-driving strategic sports, influencing 
client decision-making at a portfolio-level

DEFENSE: Volume & Stability

High volume timetable fillers

ELEAGUES VOLLEYBALLDARTS HANDBALL

BASKETBALL SOCCER TENNIS

TABLE TENNIS

BASEBALLICE HOCKEY CRICKET

PORTFOLIO 
DRIVERS

VOLUME / 
TIMESLOT 
DIVERSITY

OUR PORTFOLIO 
LINEUP FOR SUCCESS
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Resulting in a Diversified Portfolio to Best 
Support Product, Growth, and Margin

TOP 
10

LICENSED 
CONTENT

OPEN SOURCE

LICENSED TABLE 
TENNIS & eLEAGUES

# OF 
EVENTS

Med

REVENUE 
IMPACT

High

Med

Low

COST 
PROFILE

Low

Med

High

High Low

Med

Med

Low

A continuously optimized and disciplined portfolio, with 
additional content only added if financially accretive long-term



Modular Product Suite 
Driving Value Chain Expansion2

38



STREAMING & BETTING ENGAGEMENT LIVE DATA & ODDS SERVICES MANAGED BETTING SERVICES

MARKETING SERVICES
INTEGRITY SERVICES & 
SPORTS PERFORMANCE SPORTS MEDIA

BETTING TECHNOLOGY & SOLUTIONS

SPORTS CONTENT, TECHNOLOGY & SERVICES

Sportradar has the Broadest & Deepest Product Suite in the Industry

39

82% 

18% 

Source: Sportradar Financial Data (2024A)
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Serving the Entire Sports Ecosystem

Powering operations of 
sports betting & gaming 

operators

BETTING & GAMING 
OPERATORS

Creating engaging 
experiences for sports fans

MEDIA, DIGITAL 
& BROADCAST

Protecting sport and providing 
unique performance and 

analytics capabilities

SPORTING BODIES 
& TEAMS
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;JGKK -MJ !DA=FLKӐ 49DM= !@9AFKӅ !J=9LAF? .GO=J>MD 3HK=DD 9F< !JGKK-sell Opportunities

OPPORTUNITY TO SPORTRADAR

V
A

L
U

E-
A

D
D

  
F

O
R

 C
L

IE
N

T

PRE-MATCH 
DATA & 
ODDS

LIVE 
DATA

LIVE 
ODDS

MANAGED 
TRADING 
SERVICES 
(MTS)

BETTING 
PLATFORM 
SOLUTIONS

STREAMING  
& BETTING 
ENGAGEMENT

MARKETING 
SERVICES

BETTING & GAMING
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OPPORTUNITY TO SPORTRADAR

V
A

L
U

E-
A

D
D

  
F

O
R

 C
L

IE
N

T

;JGKK -MJ !DA=FLKӐ 49DM= !@9AFKӅ !J=9LAF? .GO=J>MD 3HK=DD 9F< !JGKK-sell Opportunities

MEDIA, DIGITAL & BROADCAST

PRE-MATCH 
DATA & 
CONTENT

LIVE 
DATA

STATISTIC & 
ANALYTICS

INSIGHTS & 
STORYLINES

VISUALIZATIONS 
& ENGAGEMENT

OTT 
SOLUTIONS
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OPPORTUNITY TO SPORTRADAR

V
A

L
U

E-
A

D
D

  
F

O
R

 C
L

IE
N

T

COMPETITION 
MANAGEMENT

DATA 
COLLECTION

INTEGRITY 
SERVICES

STATS, 
ANALYTICS & 
VISUALIZATIONS

FAN 
ENGAGEMENT & 
MONETIZATION

PLAYER & TEAM 
PERFORMANCE 
MANAGEMENT

;JGKK -MJ !DA=FLKӐ 49DM= !@9AFKӅ !J=9LAF? .GO=J>MD 3HK=DD 9F< !JGKK-sell Opportunities

SPORTING BODIES & TEAMS



Pre-Match Data & Odds

Live Data

Live Odds

Managed Trading Services

Өӈө

Soccer

Tennis

Basketball

Ice Hockey

NHL

AHL

ECHL

NLA

Player Risk Profiling

Reporting & Analytics

Alpha Odds

Live Bet Delay Optimization

+G<MD9JALQ LG +==L !DA=FLKӐ #NGDNAF? ,==<K 'K 9
Critical Enabler for Ongoing Value Chain Expansion

BETTING & GAMING

Өӈө Өӈө Өӈө

Catering to wherever a client is 
on their outsourcing journey

PRODUCT

Bespoke flexibility within a product 
range to meet individual requirements

Ability to tailor by sport and league

FEATURE & SERVICE CONTENT
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ILLUSTRATIVE 
GGR/SCALE

PRE-MATCH 
DATA & ODDS

LIVE 
DATA

LIVE 
ODDS

MANAGED 
TRADING 
SERVICES 

(MTS)

BETTING 
PLATFORM 
SOLUTIONS

STREAMING & 
BETTING 

ENGAGEMENT

MARKETING 
SERVICES

Client A 
Global Multi-Brand 
~$2bn GGR

-

Client B 
Global Single-Brand 
~$1bn GGR

- - -

Client C 
National Lottery
~$500m GGR

Client D 
National Single-Brand
~$100m GGR

-

Ensuring That Sportradar Can Meet the Demands of Every Client

BETTING & GAMING

Includes all preceding services

Includes all preceding services

Includes all preceding services

Expanded service offerings drive higher client value
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CLIENT VALUE

T
A

K
E-

R
A

T
E

PRE-MATCH 
DATA & 
ODDS

LIVE 
DATA

LIVE 
ODDS

MANAGED 
TRADING 
SERVICES 
(MTS)

BETTING 
PLATFORM 
SOLUTIONS

STREAMING  
& BETTING 
ENGAGEMENT

MARKETING 
SERVICES

Take-rate increases as clients 
expand across the value chain

Enabling Us to Continue to Expand Across 
the Value Chain and Increase Take-Rate

BETTING & GAMING



0.60 0.40

0.40
0.30

0.60
0.60

0.40

2.00

0.75

Historical Today

Historical GGR Current GGR Take Rate %

Betting Platform 
Solutions $5m 15%

Managed Trading 
Services (MTS) $25m 8%

Live Odds $15m 4%

Live Data $15m 2%

Pre-Match $40m 1%

TOTAL $100m
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= $0.75m

$4.1m

$2.0m

2.0x

As the industry transitions to in-play and we upsell clients to 
higher value-add and therefore higher take-J9L= HJG<M;LKӈ
As we transition to in-play and upsell clients 
to higher take-J9L= HJG<M;LKӈ

ӈ O= KM:KL9FLA9DDQ AF;J=9K= GMJ J=N=FM= HJG>AD=Ӆ
even before accounting for market (GGR) growth

Illustrative GGR Mix Across the Sportradar  Betting Value Chain Illustrative Sportradar Revenue Profile 

Resulting in a Significant & Durable Growth Opportunity for Sportradar

BETTING & GAMING



Continuous Demand-Driven 
Feature Innovation3

48
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INNOVATION 
CYCLE

INNOVATION FOCUS

Client UX 
Customization

Federation x 
Client Workshops

Client Prototyping

Sportradar  Continuously Innovates to 
Address Current and Future Client Needs

Client Market 
Testing

Ideation 
Workshops



Our product development cycle 
is supercharged by our rich, 
proprietary data insights

Enhanced product ideation, 
incubation, and scaling

Accelerated time to market, with 
real-time internal feedback loop

Increased client satisfaction, 
embedment, and loyalty

50

PRODUCT
INNOVATION

Betting DataFan Data

Event Data & AV

Media, Digital 
& Broadcast

Sporting Bodies
& Teams

SPORTSFANS

Betting & Gaming 
Operators

With a Focus on Productizing the Network Effects of Our 
Three Pools of Data to Drive Further Value Chain Expansion

INNOVATION FOCUS



Managed Trading Services (MTS) Feature Innovation Drives Ongoing Upsell
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END-TO-END 
TRADING & RISK 
MANAGEMENT

Odds Management

Risk & Liability Management

Bet Monitoring

Content Management

Embedded Marketing Services

Live Bet Delay 
Optimization

Alpha Odds

Responsible Gaming

Reporting & Analytics

Fraud Detection

Player Risk Profiling

24/7 

BETTING DATA LED INNOVATION



With Durable Growth Powering MTS 
LG 0=9;@ Ềґғ:F G> 2MJFGN=J
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0.1bn 0.7bn 1.4bn
2.5bn

4.8bn
6.6bn

13.1bn

23.1bn

27.4bn

35.0bn

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Single-Service Offering Multi -Service Marketing CloudSingle-feed, small/start-up operators Multi-feed, tier 1 operators

63%
CAGR

Ề 2MJFGN=J Hӄ9ӄ

Risk Mgmt. Capability 
First Launched

Feature 
Modularity

Platform 
Services

Embedded 
Marketing Services

AI-Driven Risk Management Modularity;
Alpha Odds

Third-Party Risk 
Management

Source: Sportradar Financial Data. 2023 excludes select VIP turnover

2024 KPIs

11%
Trading Margin

9bn
Bets Accepted

87bn
Betting Selections

65m
Active Bettors Managed

BETTING DATA LED INNOVATION



Marketing Services Feature Innovation Drives Ongoing Cross-sell
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Personalization Engine

Attribution Software

Banner Creation

Pixel Management

Programmatic Advertising

Paid Social 
Advertising

Paid Search
Advertising

Affiliation
Retention & 

Personalization

VIDEO DIGITAL-OUT-
OF-HOME

DISPLAY AUDIO

FAN DATA LED INNOVATION



0.2bn

5.0bn

13.4bn

25.6bn

36.4bn

53.4bn

2019 2020 2021 2022 2023 2024

81%
CAGR

Ad Impressions p.a.

Single-Service Offering Multi -Service Marketing CloudSingle-service offering Multi-service marketing platform

First Programmatic 
Display Campaign

Dynamic Advertisements;
Paid Social

Programmatic Video DOOH Paid Search
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Source: Sportradar Financial Data

With Proven Ability to Scale Globally 
and Significantly Improve Client KPIs

2024 KPIs

3.1m
Campaign Registrations

84
Countries with Active 
Campaigns

40%
Average Reduction in 
Cost per Acquisition (CPA)

FAN DATA LED INNOVATION
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Stimulating fans to drive 
the transition to in -play

Immersive 
Betting

Driving fan acquisition 
and retention

Enhancing fan retention 
and activity through 
social interaction

Hyper-
Personalization

Social 
Engagement

Driving In-Play and Take-Rate Growth by 
Productizing Deep Data & AV Streaming

EVENT DATA & AV LED INNOVATION

Ҧ Micro & Player Betting

Ҧ emBET In-Screen Betting

Ҧ 4Sight Augmented 
Streaming

Ҧ Virtualized Match 
Trackers

Ҧ Personalized Push 
Notifications

Ҧ BetConcierge Content 
Generation

Ҧ Bet Recommendations

Ҧ Bet Sharing

Ҧ AI-Moderated Chat 

Ҧ Communities and 
Leaderboards
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https://protect.checkpoint.com/v2/___https://youtu.be/SMYGP7_xrz4___.YzJ1OnBhdWxiYWtlcm5vdGlmaWVkY29tOmM6bzpiZDBlMGExNDNlZjQyNjUzNjk0MGFkMzlkZjg1Y2M2Zjo2OmYxZjE6NDJkY2NiOTc4MjhhMGQxMzExMjFlMTdhY2VkODRiMTUwOTFhM2JlZmNkZGMwZmRiYzI0OGYyZDg4ZDg4ZGVmYTpwOlQ6Tg


57Source: Sportradar Financial Data

Delivering Real Value To Our Clients and Fans

Ἄ ҐҒổ
Streaming Session 

Length

4Sight

Ἄ Җ-10% 
$ Turnover

Ἄ ҏҏҒổ
Session Length

Ἄ Ґґổ
Average Retention 

Improvement

 

Enhanced fan 
engagement through 
AI-driven augmented 

streaming

Driving in-play with 
personalized betting 
opportunities for fans

Superior betting 
engagement with our 

virtualized 3D live 
match trackers

Identifying player 
value with 90% 

accuracy within just 
five days

Personalized Bet 
Recommendations

Virtual 
Engagement

Personalized 
Retention Services

EVENT DATA & AV LED INNOVATION



Key Takeaways4
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Disciplined 
content strategy

Industry leading 
product suite

59

Key Takeaways

Unique product 
modularity

Value chain 
expansion 
driving take -rate

Continuous 
feature 
innovation



Unmatched Global Reach and 
Proven Go-to-Market Strategy 
Driving Sustainable Growth

Eduard Blonk
Chief Commercial Officer



Commercially Aligned with 
the Needs of Our Clients1

61



Commercial Strategy Aligned with Our Value Proposition
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127% ~2% 2.8X 

BUILT TO SCALESTRONG FOUNDATION

1Based on 2024 results from our top 200 clients
2NRR churn is based on 2024 results and reflects hard churn. Defined as : Amount of churned revenue compared to the total revenue within the NRR calculation. 

STRONG BUSINESS MOMENTUM



Client Segmentation Model to Meet the Needs of Our Clients

63Note: Segments based on annual revenue thresholds
1Represents average tenure based on active clients

STRATEGIC

Ừ Ề ґӄҎ+

ENTERPRISE

Ừ Ề ҏӄҎ+

EMERGING 

Ề ҎӄҐ-1.0M

INSIDE

Ự Ề ҎӄҐ+

2% 11 YRS

10%

16%

9 YRS

7 YRS

72% Varies

DA?F KGDMLAGFK LG ;DA=FLӐK
evolving strategy

Flexible solutions allow for 
upgrades and scalable adoption

Typically a self-serve model

% OF CLIENT COUNT TENURE1 SERVICE MODEL



We Have Driven Strong Revenue Growth From Our Client Base

64

Ề ґӄҒ

Ề ҒӄҖ

2021 2024

Ề ҏҔҔ

Ề ґҖҏ

2021 2024

Ề ҐґҐ

Ề Ғҗґ

2021 2024

Revenue from 
Enterprise segment

(in millions) (in millions)

Revenue from 
Strategic segment

Strategic and Enterprise
Revenue per Client up +40%

(in millions)

32%
CAGR

29%
CAGR

+40%



Deepening Our Relationships with Clients and Growing Alongside Them

65

2021 2024

8.8X

2021 2024

3.3X

Annual revenue impact Annual revenue impact 

Clients have migrated from Inside Sales 
to higher tiers in the last threeyears

Clients have migrated from Emerging to 
Enterprise or Strategic tiers in the last three years91 47



Optimizing Revenue through 
Strategic Pricing Models2
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Pricing Models to Optimize Revenue and 
Meet the Diverse Needs of Our Clients

Fixed Revenue Model

Clients

Bundled Price
Determined by:

Variable Revenue Model

hybrid revenue models 

!DA=FLӐK
Market 
Share

Addressable 
Market

Primarily Rest of World Betting (ex. MTS) and Sports Media

Ἅ Predictable revenues (Predictable costs for clients)

Ἅ Annual price escalators

Primarily US Betting and Global MTS

Ἅ Grow with the client and market (Low entry cost for clients)

Ἅ Annual or monthly guaranteed minimums

Bundled Take Rate
Determined by:

Product
(Count & Value)

Content
(Volume & Value)

Content
(Volume & Value)

Product
(Count & Value)



Fixed Revenue Model ӛ Illustrative Example
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Revenue Ề ҏҎ

Clients 1

Bundled 
Price

Ề ҏҎ

Ề ҏҐӄғ

1

Ề ҏҐӄғ

ἋNew client acquisition

Content
(Volume & Value)

Product
(Count & Value)

Year 1 Year 3 Fixed Revenue Drivers

ἋAnnual escalators

ἋClient expansion to new markets

ἋProduct and content consumption

ἋContent value (Tier 1 vs. Longtail)

Note: Figures are illustrative, and not intended to be representative of actual results



Variable Revenue Model ӛ Illustrative Example
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Content
(Volume & Value)

Product
(Count & Value)

Year 1 Year 3 Variable Revenue Drivers

ἋNew client acquisition

ἋGrowth of client market share

Note: Figures are illustrative, and not intended to be representative of actual results

Revenue Ề Ґ

Client 
Market Share

7%

Bundled
Take Rate

3%

Addressable 
Market

Ề ҏӅҎҎҎ

11%

5%

Ề ҏӅғҎҎ

Ề Җ

ἋProduct and content consumption
ἋContent value (Tier 1 vs. Longtail)
Ἃ In-Play proportion

ἋSports Betting market growth



Pricing Model Provides Revenue Visibility with Strong Upside

Fixed Revenue Growth
(in millions)

Variable Revenue Growth
(in millions)

Ề ҏҒҕ
Ề ҐҎҖ

Ề ҐҔҖ

Ề ґғҐ

2021 2022 2023 2024

Ề ҒҏҒ
Ề ғҐҐ

Ề ҔҏҎ
Ề ҕғғ

2021 2022 2023 2024

22%
CAGR

34%
CAGR

ỷỀҐ 
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Multiple Levers to Continue 
to Drive Revenue Growth3

71



Focused on Three Growth Priorities 

72

Drive Continued 
Product Adoption 
with Upsell and 

Cross-Sell

Increase Content 
Consumption Across 

Our Client Base

Employ a Localized 
Strategy for New 

Markets 



Opportunity to Increase Product Adoption and Drive Price 
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Only 40% of our Clients1 take 
four or more products

Distribution of clients by # of products 

79

85

97

86

52

34

1

2

3

4

5

6+

0MFO9Q LG <=DAN=J 9F< :MF<D= ӑ.J=EAMEӒ
products to enhance sportsbook operations

% of Betting Clients2 who take premium products

8%

12%

20%

22%

20%

18%

1Product count from Strategic, Enterprise and Emerging client segments
2Client count excluding Sports Media, Integrity and key M&A acquisitions ӛ Synergy and NSOFT 

CORE & EMERGING MARKET GROWTHINCREASE PRODUCT ADOPTION

20%

40%

63%

80%

60%

37%

Managed Trading

Services

Marketing

Services

Streaming &

Betting

Engagement
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1.0x 1.4x
2.0x

3.1x

6.8x

14.2x

1 2 3 4 5 6+

Average impact to revenue of clients taking more than one product1

1Multiplier figures are representative of the following 
client segments: Strategic, Enterprise and Emerging 

CORE & EMERGING MARKET GROWTHINCREASE PRODUCT ADOPTION

Increasing Product Use has a Strong Revenue Multiplier Effect



2020 2022 2024

Case Study: Enabling the Next Generation of Strategic Clients

75

Strong Revenue Growth
Australia-based company became a client in 2019 as it launched 
its rapid expansion.  1HGJLJ9<9JӐK relationship with the Client has 
?JGOF KA?FA>A;9FLDQӅ 9F< LG<9Q L@= ;GEH9FQ AK GF= G> L@= OGJD<ӐK
biggest online casinos and sports betting sites.

7.4X

Growing alongside our client

First contract for Managed Trading Services

Cross-sold Marketing Services and Streaming services

Managed Trading Services and Streaming scale 

Introduced Betting Entertainment products

Introduced enhanced retention services

Continued growth and expansion 

2019

2020

2021

2022

2023

2024

CORE & EMERGING MARKET GROWTHINCREASE PRODUCT ADOPTION
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Opportunity to Increase Content 
Consumption and Drive Price

Clients 
purchase core 
products like 

Live Data, 
Odds, MTS

Content is the fuel 
for our products Cross-sport adoption is 

an upsell opportunity Clients expand their 
content portfolio by adding 

new sports and data sets Wallet share with 
existing clients grow

CORE & EMERGING MARKET GROWTHINCREASE CONTENT CONSUMPTION

UPSELL AND 
BUNDLE 

OPPORTUNITIES

INITIAL SALE 
TO CLIENT



Winning Playbook to Execute Our Strategy in New Markets
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Regulation presents compelling opportunities globally

Ἅ Assess market dynamics

Ἅ Evaluate product- and 
content-market fit

MONITOR

Ἅ#KL9:DAK@ ӑ:GGLK GF ?JGMF<Ӓ

Ἅ Optimize local content

Ἅ Strengthen relationships 
with key stakeholders

BUILD

Ἅ Price for growth

Ἅ Secure multi-product / high 
value solution bundles 
long-term

EXECUTE

CORE & EMERGING MARKET GROWTH GROW IN NEW MARKETS



The Foundation is in Place in the Nascent Brazilian Market

781As of March 6, 2025
2Figures represent approximate turnover mix from 2024 MTS trading

Ҧ Long-term partnerships with the biggest 
sports federations and leagues

Ҧ Existing business relationships with Brazilian 
operators

Ҧ Pricing flexibility to meet the need of any 
client

5# & 4# .32 2&# $-3," 2'-, ', .* !#ӈDEPLOYING STRATEGY FROM JANUARY 1, 2025

80 Licenses Issued1

CORE & EMERGING MARKET GROWTH GROW IN NEW MARKETS

50
Sportradar 

Clients

35
Sportsbooks signed 

up for MTS

Turnover Mix2 by Sport

80%
Soccer

6%
Basketball

14%
All Other

+62% penetration +44% penetration



Key Takeaways4
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Fit for market solutions for all 
regions, client types and sizes

Drive continued product adoption 
with upsell and cross-sell

Run the client-centric playbook 
to deliver durable revenues

Increase content consumption 
across our client base

80

Key Takeaways

EXPANDING REVENUE PER CLIENT









The Sportradar & 
Kaizen Gaming Journey

George Daskalakis
Founder and CEO, Kaizen Gaming



About Kaizen Gaming

85

Å2016: Betano 
launch 

ÅActive in 19 
markets today

Å2nd biggest and 
fastest growing 
brand outside 
the US

Å#1 in Brazil

ÅFirst in sector to 
be World Cup 
(2022) and 
European 
Championship 
(2024) partners

ÅGlobal EGR 
Awards 
Operator of the 
Year twice in 
the past three 
years



Our Partnership

01

86

Collaborative approachӑ ӒCUSTOMER 
CENTRICITY



Our Partnership

01

87

24/7 quality support is 
mission critical in our sector

CUSTOMER 
CENTRICITY

Ӓ
PEOPLE & 
SUPPORT

ӑ



Our Partnership

01 03

88

We have a shared 
heritage and 
sustained passion 
in innovation

CUSTOMER 
CENTRICITY

PEOPLE & 
SUPPORT

EVOLUTION & 
INNOVATION

ӑ

Ӓ



Innovation in Action: Virtual Stadium
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Our Partnership

01 03

90

Sportradar is 
already where 
we are heading

CUSTOMER 
CENTRICITY

PEOPLE & 
SUPPORT

GLOBAL 
PRESENCE

EVOLUTION & 
INNOVATION

ӑ
Ӓ
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Growing our Competitive 
Advantage with Technology & AI

Behshad Behzadi
Chief Product, Technology and AI Officer



Leveraging Technology to Extract 
the Full Potential of our Data1
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Built for Scale: A Rock-Solid Foundation for All Our Data Demands

Availability
Ἅ Global data infrastructure
Ἅ Physical + public cloud

Reliability
Ἅ ISO 9001 certified 
Ἅ Secure by design

Low Latency
Ἅ Optimized for rapid data ingest
Ἅ ~500ms latency from venue to 

bookmakers

Scalability
Ἅ Cloud-first development
Ἅ Built to handle 10x current 

workloads
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We Leverage Real Time Technology to Extract 
the Full Potential of our Data Assets

Central DB
Largest Sports and Odds 
Database in the World

Real Time Collection Real Time Processing Real Time Delivery

ProcessingScout Network
11K+ global scouts

#1

Computer Vision
>50% of all live matches

#1

Betting & Trading Data#1

Fan Engagement Data#1

Products

Odds
1M+ events

2,300 unique betting markets

Managed Trading Services
Up to 46M MTS tickets/day

250 sportsbooks

Өӈө

#1

#1

Real Time AI Models



Real Time AI Models Optimize Value and Outcomes for our Clients
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The  SCALE and  DIVERSITY of our data gives us the ability to deliver better outcomes

ALPHA ODDS
Optimize odds per bookmaker 
based on their turnover flow

>11%  Profit increase from optimized turnover 

LIVE BET DELAY ỀҏґӄҖ+Additional accepted profit

PLAYER RISK PROFILING +3.3%  Extra Profit

BET PERSONALISATION +8-10% Overall turnover

CHURN DETECTION +23% Average retention improvement

Source: Sportradar Financial Data




