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D
isclaim

er 
This docum

ent and any oral presentation accom
panying it has been prepared in good faith, how

ever, no express or im
plied representation or w

arranty is given as to the 
accuracy or com

pleteness of the inform
ation in this docum

ent, in any accom
panying presentation or in any other w

ritten or oral com
m

unication transm
itted or m

ade available 
to any investor or potential investor (collectively, the “O

ther M
aterials”). N

othing in this docum
ent, in any accom

panying presentation or in any O
ther M

aterials is, or shall be 
relied upon as, a prom

ise or representation. All statutory representations and w
arranties are excluded, and any liability in negligence is excluded, in both cases to the fullest 

extent perm
itted by law

. N
o responsibility is assum

ed for any reliance on this docum
ent or the accom

panying presentation or any O
ther M

aterials. 

W
ithout lim

iting the above, this docum
ent, any accom

panying presentation and any O
ther M

aterials m
ay contain forecasts, forw

ard looking statem
ents or statem

ents as to 
future affairs w

hich are based on estim
ates, assum

ptions and expectations of A
ristocrat Leisure Lim

ited or its subsidiaries (collectively, the “C
om

pany”) (som
e or all of w

hich 
m

ay not be satisfied or m
ay not occur) that, w

hile used in good faith, necessarily involve (i) subjective judgm
ents; (ii) inherent uncertainties; and (iii) significant contingencies, 

m
any of w

hich are beyond the C
om

pany’s control or reflect future business decisions w
hich are subject to change. A

ny forecast or financial inform
ation presented in this 

presentation any accom
panying presentation and any O

ther M
aterials m

ust not be taken as a representation as to future m
atters.  

Therefore, there can be no assurance that such forecasts, forw
ard looking statem

ents or statem
ents as to future affairs w

ill be realised or that the C
om

pany's actual or future 
results, or subsequent forecasts, w

ill not vary significantly from
 such forecasts, forw

ard looking statem
ents and statem

ents as to future affairs. The actual results m
ay vary from

 
the anticipated results and such variations m

ay be m
aterial. A

ny and all forecasts and financial inform
ation in this docum

ent, in any accom
panying presentation and in any 

O
ther M

aterials are not, and shall not be relied upon as, a prom
ise or representation as to future m

atters. The C
om

pany accepts no responsibility or liability in relation to the 
accuracy or com

pleteness of any forecasts, forw
ard looking statem

ents or statem
ents as to future affairs, or w

hether they are achievable. The C
om

pany does not assum
e any 

obligation to revise or update this docum
ent, any accom

panying presentation, any O
ther M

aterials or any of the estim
ates, assum

ptions or expectations underlying such 
forecasts, forw

ard looking statem
ents and statem

ents as to future affairs. N
o representations or w

arranties are m
ade as to the accuracy or reasonableness of such estim

ates, 
assum

ptions or expectations or the forecasts, forw
ard looking statem

ents or statem
ents as to future  affairs based thereon. C

ertain data included herein has been obtained 
from

 alternative external sources and as such m
ay be inconsistent given differing underlying assum

ptions and sources. 

D
isclosures in this docum

ent, the accom
panying presentation or any O

ther M
aterials are not investm

ent advice and are not intended to be relied upon as advice to investors or 
potential investors and do not take into account the investm

ent objectives, financial situation or needs of any particular investor. These should be considered, w
ith independent 

professional advice w
hen deciding if an investm

ent is appropriate. 

The inform
ation contained in this docum

ent (including tables) has not been audited in accordance w
ith the A

ustralian A
uditing S

tandards. 

This docum
ent rem

ains the property of the C
om

pany and the C
om

pany reserves the right to require the return of this docum
ent (and any copies or extracts hereof) at any tim

e. 

The receipt of this docum
ent by any investor or potential investor shall constitute such investor’s or potential investor’s acceptance of the foregoing term

s and conditions. 
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Strategic context 

Our operating model supports long-term growth and value creation 

Inputs Outputs Growth enabling business model 

• Superior talent 

• Commitment to innovation 

• Market-leading product and content 

• Strong infrastructure, processes, 
systems 

• Robust financial capacity 

• Good governance 

9 Brilliant customer and player 
experience  

9 Sustainable growth 

9 Superior long-term financial 
performance 

9 Shareholder value 
maximisation 

Portfolio of quality businesses 
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Land-based strategic context 2014 

Through investment into adjacencies, we are significantly increasing our addressable market 

Addressable 
market 

37% 

Non 
addressable 

market 
63% 

Addressable 
market 

65% 

Non 
addressable 

market 
35% 

In 2014, Aristocrat participated in 65% of the Outright Sale market and 37% of the Gaming Operations market…. 

NA Outright Sale Market1 NA Gaming Operations Market1 

Note: 
1 North American market sizing sourced from EK Gaming and Aristocrat management estimates. 
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Land-based N
orth A

m
erican A

djacencies 
S

trong m
arket segm

entation and investm
ent leading to successful entry into a num

ber of identified adjacent m
arkets, grow

ing 
our addressable m

arket and share gain opportunities  

Class II G
am

ing 
O

ps Video 
Class III G

am
ing 

O
ps Stepper 

Class III  Stepper 
Video Lottery 

Term
inal  

O
vation

TM 
RELM

 XL TM 
RELM

TM 
VLT 

W
ashington CDS 

 
Bar Top Poker 

 

Bar Top 
W

A CDS 
ALL Launch: 
Annual churn: 
Installed Base: 
N

ote: 
1 N

orth Am
erican FY19F m

arket inform
ation sourced from

 EK Gam
ing and Aristocrat m

anagem
ent estim

ates. 

FY17 
n/a 
32k 

FY18 
n/a 
10k 

FY17 
13k 

225k 

FY19 Entry 
4.3k 
46k 

FY19 Entry 
4.3k 
31k 

FY19/20 Entry 
3.0k 
98k 

G
am

ing O
perations 

O
utright Sales 
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Land-based strategic context 2020 

Through investm
ent into adjacencies, w

e are significantly increasing our addressable m
arket 

C
lass III Video 

37%
 

C
lass II Stepper 

17%
 

C
lass III 

Stepper 
6%

 

C
lass II Video 

20%
 

O
ther 

20%
 

C
lass III Video 

65%
 

C
lass III 

Stepper 
14%

 

B
ar Top Poker 

5%
 

VLT  
7%

 W
ashington 

C
D

S 
5%

 

O
ther 
4%

 

…
through investm

ent into adjacent m
arket opportunities, Aristocrat w

ill have a presence in  
96%

 of the O
utright Sale m

arket and 80%
 of the G

am
ing O

perations m
arket by late 2020 

N
A O

utright Sale M
arket 1 

N
A G

am
ing O

perations M
arket 1 

N
ote: 

1 N
orth Am

erican m
arket sizing sourced from

 EK Gam
ing and Aristocrat m

anagem
ent estim

ates (FY19F, O
utright Sale: 80k for sale units, Gam

ing O
perations: 161k units installed base). 

  

Addressable m
arket  for Aristocrat 
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D
igital strategic context: A

ristocrat’s addressable m
arket 

In 2014, Aristocrat only participated in the C
ore S

lot segm
ent of S

ocial C
asino, w

hich represented an addressable m
arket of 

less than U
S

$2bn. Through acquisitions of P
larium

 and B
ig Fish, A

ristocrat is now
 targeting a U

S
$32bn m

arket opportunity 

Social C
asino 

M
atch 3 

P
oker 

B
ingo 

U
S$4.2b 26%

 C
A

G
R

 

C
asual 

U
S$6.5b 35%

 C
A

G
R

 

S
olitaire 

P
V

P
 

R
N

G
 

W
ord 

B
ubble 

P
opper 

Tim
e 

M
anag-

em
ent 

H
idden 

O
bject 

Interactive 
Fiction 

Line 
M

atch 

O
ther 

E
ndless 

R
unner 

C
ards 

M
erge 

D
ice 

B
olt O

n 
M

eta 

C
ore S

lot 

S
ocial 

M
issions 

N
arrative 

P
rogression 

IP
 

D
riven 

C
ollect 

C
om

ps 

O
ther 

C
asino 

C
asual 

B
uilder 

M
O

B
A

 / A
rena 

M
M

O
 

R
PG

 

U
S$9.2b 20%

 C
A

G
R

 

Sim
ulation 

U
S$2.7b 19%

 C
A

G
R

 

Strategy 

U
S$4.7b 5%

 C
A

G
R

 

B
attle 

R
oyale 

B
attle C

ard 

Tow
er 

D
efence 

S
urvival 

Fighting 

S
hooter 

C
C

G
 M

atch-3 

R
P

G
 C

C
G

 

O
ther 

R
acing 

S
ports 

S
andbox 

H
eroes 

C
lash of 

C
lones 

R
eport based 

Action 

U
S$4.7b 65%

 C
A

G
R

 

Source: App Annie (includes iO
S and Google Stores, but excludes Facebook and other local platform

s in Asia) data for CY18 – based on Aristocrat’s segm
entation and categorisation of approxim

ately 550 gam
es - CAGR CY2015-CY2018. 

Product M
adness previously only participated in this segm

ent 
Acquired capability 
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D
igital strategic context: how

 w
e are leveraging our capabilities 

D
igital Skills 

•
Focused on returns 
across both 
m

arketing and 
developm

ent costs 

O
perational R

igour 

•
W

orld C
lass G

am
e 

D
esign across core 

and adjacencies 

G
am

e D
esign 

•
U

ser Acquisition 
skills and platform

 

•
Virality and branding 

M
arketing 

•
M

arket intim
acy 

•
Portfolio planning 
across all studios 

  M
arket Intel and 

Portfolio Planning 

•
D

ata Science and 
product 
m

anagem
ent 

•
M

onetisation and 
gam

e econom
y 

1 

3 

4 
5 

6 

•
Longevity of 
franchises, providing  
strong financial 
stability 

Evergreen B
rands 

2 
•

S
trong pipeline of content into 

evergreen franchises 
•

E
xecute high quality, new

 content 
gam

es 
•

R
igorous “fill or kill” approach to gam

e 
developm

ent and launch 

•
8m

 D
A

U
; plan to grow

 further 
•

Leverage data capabilities and share 
learnings to drive further scale and 
optim

ise existing D
A

U
 

•
C

ross prom
otion and P

latform
 

partnership opportunities 

•
M

arketing S
pend (U

A
 e.g. com

m
on 

U
A

 platform
 m

anagem
ent tool)  

•
D

esign and D
evelopm

ent (D
&

D
) 

P
ortfolio 

G
row

th
 

Leverage 
S

cale
 

M
axim

ise 
efficiency

 

O
ur Capabilities 

O
ur Focus 
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Tax update 
C

onsistent w
ith the changes in the G

roup’s business profile, A
ristocrat is in the process of im

plem
enting changes in the 

G
roup structure w

hich is expected to result in reductions in foreign cash tax paid and book tax expense from
 FY20 onw

ards 

N
ote: 

1 Average Australian tax contribution from
 Aristocrat from

 FY16-FY18 according to Voluntary Tax Transparency Code Report.  

�
Large and increasing m

ajority of A
ristocrat’s profit is generated from

 the U
S

 (representing 60%
 of G

roup revenues) 
 

�
C

hanges being im
plem

ented to G
roup structure to ensure it rem

ains fully aligned w
ith underlying business m

odel 
 

�
A

ristocrat continues to be tax resident and to pay taxes in A
ustralia; no im

pact on the am
ount of A

ustralian tax the business 
pays (average > $120m

 per year 1) 
 

�
Treatm

ent confirm
ed by private ruling from

 the A
ustralian Tax O

ffice 
 

�
E

ffective tax rate (E
TR

) expected to reduce by 150 to 250 bps com
pared to the FY19 E

TR
 

 
�

U
pon im

plem
entation, expect to recognise a m

aterial deferred tax asset 
 

�
Im

plem
entation not anticipated until after 30 S

eptem
ber 2019 and subject to receipt of gam

ing regulatory and other 
necessary approvals 
 

�
Further m

arket update to be provided, including indicative financial im
pacts, on com

pletion of steps to im
plem

entation after 
30 S

eptem
ber 2019 
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� Normalised revenue up 30% to $2.1bn 
 

� Normalised NPATA up 17% to $422.3m 
 

� Record results recorded across both North America and ANZ 
markets 
 

� Digital earnings up on full period of acquisitions and 
continued strong performance across game portfolio 
 

� Normalised operating cash flow up 45%, reflecting ongoing 
strong cash generating fundamentals 
 

� Reduction in net debt and leverage reflects strong earnings 
growth and free cash flow generation 
 

� Interim dividend per share of 22.0 cps (fully franked), up 16% 

Note: 
1 Refer to Review of Operations for definitions and explanations of line items. 
 

Six months to Six months to
A$ million 31 March 20191 31 March 20181 Change %

Normalised results

Operating revenue 2,105.3                1,622.0 � 29.8

EBITDA 766.3                   642.9 � 19.2

EBITDA margin 36.4% 39.6% � (3.2) pts

EBITA 644.4                   551.9 � 16.8

NPAT 356.5                   310.5 � 14.8

NPATA 422.3                   361.5 � 16.8

Earnings per share (fully diluted) 55.9c 48.6c � 15.0

EPSA (fully diluted) 66.2c 56.6c � 17.0

Interim dividend per share 22.0c 19.0c � 15.8

Reported Results
Revenue 2,105.3                1,559.7 � 35.0

Profit after tax 346.0                   256.5 � 34.9

NPATA 411.8                   307.5 � 33.9

Balance sheet and cash flow
Net working capital / revenue 5.6% 6.1% � (0.5) pts

Normalised operating cash flow 438.6                   302.0 � 45.2

Net debt / EBITDA 1.6x 2.0x � 0.4x

Closing net debt/(cash) 2,429.8                2,557.9 � 5.0

Group Results Summary 
Normalised NPATA up 17% to $422m, driven by strong growth across North America and Digital with a further lift in ANZ 
performance. Continued investment in talent & technology 
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Financial Perform
ance 

E
arnings grow

th across both Land-based and D
igital m

arkets enabled by D
&

D
 investm

ent. International C
lass III dow

n w
ith no 

new
 m

ajor casino openings in the period 

N
PATA bridge (A$m

)
1 

N
ote:  

1 N
um

bers above are reported on a constant currency basis and are tax effected at the prior year tax rate. 
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C
ash Flow

 

S
trong fundam

entals m
aintained; higher operating cash flow

 driven by stronger earnings grow
th 

O
perating C

ash Flow
Six m

onths to
Six m

onths to
A$ m

illion
31 M

ar 2019
31 M

ar 2018
Change %

EBITDA
766.3

642.9
19.2

C
hange in net w

orking capital
(152.0)

(104.0)
46.2

S
ubtotal

614.3
538.9

14.0

Interest and tax
(195.6)

(180.5)
(8.4)

A
cquisition related &

 significant item
s (cash and non-cash)

(14.5)
(97.6)

85.1

O
ther cash and non-cash m

ovem
ents

34.0
(12.9)

n/a

O
perating cash flow

438.2
247.9

76.8

O
ne-off and significant item

s (cash)
0.4

54.1
(99.3)

O
perating cash flow

 (norm
alised)

438.6
302.0

45.2

O
perating cash flow

 (norm
alised) less capex

288.5
181.8

58.7

Statutory C
ash Flow

Six m
onths to

Six m
onths to

A$ m
illion

31 M
ar 2019

31 M
ar 2018

Change %

O
perating cash flow

438.2
247.9

76.8

C
apex

(150.1)
(120.2)

(24.9)

A
cquisitions and divestm

ents
(20.8)

(1,848.1)
98.9

Investing cash flow
(170.9)

(1,968.3)
91.3

P
roceeds from

 borrow
ings

-
1,660.0

n/a

R
epaym

ent of borrow
ings

-
(4.4)

n/a

D
ividends and share paym

ents
(197.0)

(130.4)
(51.1)

Financing cash flow
(197.0)

1,525.2
n/a

Net increase/(decrease) in cash
70.3

(195.2)
n/a
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B
alance Sheet and D

ebt Profile 

S
trong balance sheet supportive of A

ristocrat’s grow
th strategy 

N
ote: 

1  Refer to Review
 of O

perations for definitions of line item
s. 

�
B

alance sheet strength im
proved follow

ing strong 
earnings and cash generation  

�
C

onservative borrow
ing m

etrics m
aintained 

�
S

trong liquidity position 

�
U

S
$100m

 debt repaid (M
ay 2019) post period end 

�
Term

 Loan B
 (TLB

) debt rem
ains com

petitive w
ith long 

term
 (>5 years) funding certainty and flexibility 

m
aintained   

�
S

table credit ratings m
aintained 

B
alance Sheet Statistics

1

A$ m
illion

31 M
ar 2019

30 Sep 2018
31 M

ar 2018

Total debt
2,933.8

2,881.1
               

2,915.5
               

N
et debt / (cash)

2,429.8
2,453.0

               
2,557.9

               

N
et debt / E

B
ITD

A
1.6x

1.7x
                   

2.0x

Interest C
over

11.7x
11.4x

                  
10.8x

D
ebt Profile Statistics

A$ m
illion

31 M
ar 2019

Total Liquidity
A

$m
611.8

                  

D
ebt m

aturity
Y

ears
5.6

                     

Fixed / floating interest rate ratio
%

54.0
                   



O
perational Perform

ance 



17 17 

Americas 

Record earnings result +17% with continued growth in premium Gaming Operations and market share gains in Outright Sales 

� Double-digit revenue and profit growth 

� Strong momentum continues across recurring 
revenue with growth in  Class II and Class III installed  
base up over 7% and 18% respectively 

� Volume growth achieved profitably with market-
leading average fee per day maintained (+1.3% to 
US$50.05 / day)   

� Improvement in ship share driven by successful move 
into new adjacent markets and performance of Helix 

XT TM   and Helix Tower TM cabinets 

� Winner of  ‘Best Overall Supplier of Slot Content’ at 
the inaugural EKG Slot Awards  

Notes: 
1       North America only. 
2       Americas comparative period has been restated per note 3-3 in the financial statements. 

 

Six months to Six months to
Americas 31 Mar 2019 31 Mar 20182 Change %
Revenue US$m 682.7 578.2 � 18.1

Profit US$m 373.8 319.1 � 17.1

Margin % 54.8             55.2 � (0.4) pts

Volume1

Platforms Units 8,974 6,465 � 38.8

Conversions Units 1,270 1,377 � (7.8)

Price1

ASP US$ / unit 18,512 18,726 � (1.1)

Gaming Operations1

Class III premium Units 21,695 18,304 � 18.5

Class II Units 24,681 22,996 � 7.3

Total units Units 46,376 41,300 � 12.3

Total avg fee per day US$ / day 50.05           49.41           � 1.3
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Class III - ANZ & International  

Leading market share levels maintained across key markets, driven by favourable commercial mix and phasing of new games 

Note: 
1  Constant currency 

Note: 
1  Constant currency. 

Six months to Six months to
ANZ 31 Mar 20191 31 Mar 2018 Change %
Summary Profit or Loss
Revenue A$m 230.0 214.9 � 7.0

Profit A$m 108.9 97.6 � 11.6

Margin % 47.3 45.4 � 1.9 pts

Volume

Platforms Units 6,755 6,805 � (0.7)

Conversions Units 2,102 2,180 � (3.6)

Price

ASP A$ / unit 21,264 20,858 � 1.9

Six months to Six months to
International 31 Mar 20191 31 Mar 2018 Change %
Summary Profit or Loss

Revenue A$m 92.0 108.2 � (15.0)

Profit A$m 40.2 55.2 � (27.2)

Margin % 43.7 51.0 � (7.3) pts
Volume

Platforms Units 2,965 3,010 � (1.5)

 

� Revenue growth 7%; Earnings up 12% 

� Market-leading ship share driven by strong performing 
game portfolio  

� Improvement in margins reflective of shift in sales mix 
towards recurring revenue 

 

� Lower revenue and profit as the business continues to 
cycle over a concentration of new casino openings and 
shifts in product mix in the prior year 

� Market-leading APAC floor share maintained driven by 
optimisation of commercial models 

 

ANZ  

International 
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Digital Summary  
Revenue growth of 37% reflects a full period of acquisitions and represents 39% of group revenue. Transitioning towards a 
balanced portfolio approach with new and acquired Social Casual games 

Six months to Six months to
Digital 31 Mar 2019 31 Mar 2018 Change %

Summary Profit or Loss

Bookings US$m 586.1 435.9 � 34.5

Revenue US$m 586.8 428.5 � 36.9

Profit US$m 175.8 150.0 � 17.2

Margin % 30.0 35.0 � (5.0) pts

Key metrics

UA Spend US$m 153.1 104.9 � 45.9

DAU period end Millions 8.0 8.3 � (3.6)

ABPDAU half year US$ 0.38             0.41             � (7.3)

Six months to Six months to
Digital - Pro-Forma 31 Mar 2019 31 Mar 2018 Change %

Summary Profit or Loss
Bookings US$m 586.1 584.6 � 0.3

Revenue US$m 586.8 577.7 � 1.6

Profit US$m 175.8 188.3 � (6.6)

Margin % 30.0             32.6              � (2.6) pts

� Revenues up 37% driven by growth in Product 
Madness and full period benefit of acquired Plarium 
and Big Fish businesses 

� Margin moderated in line with expectations with lower 
margin acquired businesses, with a greater proportion 
of casual games 

� UA spend 46% higher in line with expectations, driven 
by full period of new businesses and scaling of new 
and franchise games  

� Bookings flat on a pro-forma basis, reflective of the 
investment and transition of our Digital business 

� Profit on a pro-forma basis declined 6.6% against the 
PCP, reflects the higher marketing spend behind new 
games in this transition period, and a decline in Big 
Fish premium browser and Plarium legacy titles, 
partially offset by our focus on efficiency 
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Stability and diversity across D
igital portfolio  

O
ur portfolio continues to diversify w

ith the introduction of new
 gam

es, w
hilst the older franchises continue to perform

 w
ell 

through the introduction of new
 content and features 

Bookings by gam
e - >U

S$50m
 p.a.¹ 

N
ote: 

1  Gam
es w

hich contributed m
ore than U

S$25m
 bookings in relevant half year period. 

Bookings by segm
ent 
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A
ctive portfolio m

anagem
ent driving sustainable grow

th  
E

ach of our franchise gam
es are m

anaged to m
axim

ise value according to its lifecycle, thereby ensuring a solid revenue 
foundation to underw

rite the pipeline of new
 products  

In Soft Launch 
< 1 Year 

1 – 3 Years 
3 - 5 Years 

Social Casino 
Franchises 

Key Franchises Legacy/Other 

5+ Years 

Social Casual 
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O
utlook  

C
onsistent w

ith February 2019 guidance statem
ent, A

ristocrat continues to track in line w
ith its plans for continued grow

th in the 
2019 fiscal year, reflecting: 

�
Land-based O

utright Sales: E
xpect increm

ental gains in attractive N
orth A

m
erican adjacencies, in addition to m

aintaining 
m

arket-leading share positions across key for-sale segm
ents globally including in the A

PA
C

 region w
ith no m

ajor casino 
expansions planned in FY19; 

 �
Land-based G

am
ing O

perations: E
xpect expansion across our total G

am
ing O

perations installed base, leveraging our 
broadening portfolio, w

hile m
aintaining m

arket-leading average fee per day perform
ance across the overall com

bined 
installed base;  

 �
D

igital: Further grow
th in D

igital bookings supported by new
 gam

e releases. U
ser A

cquisition spend is expected to rem
ain 

at around 25%
 to 28%

 of overall D
igital revenues, w

ith the higher relative spend reflective of the increased num
ber of gam

e 
releases planned for FY19;  

 �
A

nticipate lifting D
esign and D

evelopm
ent investm

ent across our land-based and D
igital portfolio - in absolute dollar term

s 
- w

hile rem
aining broadly in line w

ith the P
C

P as a percentage of sales;  
 

�
M

oderate grow
th in corporate costs, as w

e build the appropriate infrastructure to grow
 a m

ore com
plex and diverse 

business;  
 

�
Tax: A further 100 - 150bps reduction in the G

roup’s effective tax rate over FY18; and  
 

�
Seasonality: A

s w
e build tow

ards a m
ore diversified D

igital portfolio, w
e continue to expect som

e skew
ing of our earnings to 

the second half of the financial year, reflecting the planned cadence of gam
e releases and corresponding U

A investm
ent as 

previously noted. 
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1H
19 R

esults Sum
m

ary  
N

orm
alised profit grow

th of 17%
 driven by strong organic grow

th across N
orth A

m
erica and A

N
Z and full period benefit of 

acquired D
igital businesses 

�
S

trong top-line revenue grow
th (+21%

 constant currency; +30%
 reported) and E

BITD
A grow

th (+10%
 constant currency; 

+19%
 reported)  

�
E

B
ITD

A m
argin m

oderates from
 39.6%

 to 36.4%
 reflecting increased D

&
D

 investm
ent and acquired low

er m
argin D

igital 
businesses 

�
N

orth A
m

erica profit +17%
: R

apid expansion in G
am

ing O
perations installed base (now

 >46,000 units) driving increased 
recurring revenue; increased share gains in O

utright S
ales, driven by targeted push into adjacencies (volum

es up over 38%
) 

�
H

igher m
argin A

N
Z grow

th (profit +12%
 constant currency) driven by favourable com

m
ercial m

ix and phasing of new
 gam

es  

�
International C

lass III earnings dow
n as w

e continue to cycle over prior year new
 casino openings  

�
D

igital revenues up 37%
, profit up 17%

 driven by grow
th in Product M

adness and full period benefit of recently acquired 
businesses. M

argin m
oderates to 30%

 reflecting larger social casual segm
ent 

�
N

orm
alised operating cash flow

s of $439 m
illion up 45%

; B
alance sheet strength m

aintained w
ith leverage dow

n to 1.6x 

�
Interim

 dividend increased 16%
 to 22.0 cps (fully franked)    
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A
ppendix  

S
egm

ent Financial Inform
ation (statutory) 

N
ote: 

1  Am
ericas com

parative period has been restated per note 3-3 in the financial statem
ents. 

Statutory P&
L - Am

ericas
Six m

onths to
Six m

onths to
A$ m

illion
31 M

ar 2019
31 M

ar 2018
1

R
evenue

R
evenue from

 external custom
ers

957.0
                     

746.0
                     

Acquisition accounting fair value adjustm
ents

-
                         

-
                         

S
tatutory revenue

957.0
                     

746.0
                     

EB
ITD

A
609.8

                     
478.2

                     
E

B
ITD

A
 M

argin (%
) 

63.7%
64.1%

Total Segm
ent D

epreciation and Am
ortisation

85.7
                       

66.6
                       

D
&

A
 (%

 of S
ales) 

9.0%
8.9%

Segm
ent Profit

524.1
                     

411.6
                     

P
rofit M

argin (%
) 

54.8%
55.2%

Am
ortisation of acquired intangibles

44.2
                       

38.8
                       

Segm
ent Profit after am

ortisation of acquired intangibles
479.9

                     
372.8

Statutory P&
L - AN

Z
Six m

onths to
Six m

onths to
A$ m

illion
31 M

ar 2019
31 M

ar 2018
R

evenue
R

evenue from
 external custom

ers
230.6

                     
214.9

                     
Acquisition accounting fair value adjustm

ents
-

                         
-

                         
S

tatutory revenue
230.6

                     
214.9

                     

EB
ITD

A
119.0

                     
105.8

                     
E

B
ITD

A
 M

argin (%
) 

51.6%
49.2%

Total Segm
ent D

epreciation and Am
ortisation

9.9
                         

8.2
                         

D
&

A
 (%

 of S
ales) 

4.3%
3.8%

Segm
ent Profit

109.1
                     

97.6
                       

P
rofit M

argin (%
) 

47.3%
45.4%

Am
ortisation of acquired intangibles

-
                         

-
                         

Segm
ent Profit after am

ortisation of acquired intangibles
109.1

                     
97.6

Statutory P&
L - International C

lass III
Six m

onths to
Six m

onths to
A$ m

illion
31 M

ar 2019
31 M

ar 2018
R

evenue
R

evenue from
 external custom

ers
96.8

                       
108.2

                     
Acquisition accounting fair value adjustm

ents
-

                         
-

                         
S

tatutory revenue
96.8

                       
108.2

                     

EB
ITD

A
48.1

                       
58.5

                       
E

B
ITD

A
 M

argin (%
) 

49.7%
54.1%

Total Segm
ent D

epreciation and Am
ortisation

5.6
                         

3.3
                         

D
&

A
 (%

 of S
ales) 

5.8%
3.0%

Segm
ent Profit

42.5
                       

55.2
                       

P
rofit M

argin (%
) 

43.9%
51.0%

Am
ortisation of acquired intangibles

-
                         

-
                         

Segm
ent Profit after am

ortisation of acquired intangibles
42.5

                       
55.2

Statutory P&
L - D

igital
Six m

onths to
Six m

onths to
A$ m

illion
31 M

ar 2019
31 M

ar 2018
R

evenue
R

evenue from
 external custom

ers
820.9

                     
552.9

                     
Acquisition accounting fair value adjustm

ents
-

                         
(62.3)

                      
S

tatutory revenue
820.9

                     
490.6

                     

EB
ITD

A
256.6

                     
198.9

                     
E

B
ITD

A
 M

argin (%
) 

31.3%
36.0%

Total Segm
ent D

epreciation and Am
ortisation

10.7
                       

5.2
                         

D
&

A
 (%

 of S
ales) 

1.3%
0.9%

Segm
ent Profit

245.9
                     

193.7
                     

P
rofit M

argin (%
) 

30.0%
35.0%

Am
ortisation of acquired intangibles

46.5
                       

32.4
                       

Segm
ent Profit after am

ortisation of acquired intangibles
199.4

                     
161.3
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A
ppendix  

R
econciliation of S

tatutory Financial S
tatem

ents R
evenue, E

B
ITD

A
, N

PATA
, N

PAT to R
eview

 of O
perations 

 C
ontingent retention arrangem

ents: The G
roup’s reported result after tax for the period includes an expense of $6.2 m

illion 
relating to the contingent retention arrangem

ent for the acquisition of P
larium

 

 Acquisition related transaction, integration and restructuring costs:  The G
roup’s reported result after tax for the period 

includes an expense of $4.3 m
illion relating to the acquisitions of P

larium
 and B

ig Fish and transaction fees in relation to 
changes in the G

roup structure 

Statutory Financial
Review

 of
Statem

ents
Contingent retention

Acquisition
O

perations
1H19

arrangem
ents

and Restructure
1H19

A$ m
illion

related costs

Financial R
esults

R
evenue

2,105.3
-

-
2,105.3

E
B

ITD
A

751.8
8.6

5.9
766.3

N
P

A
TA

411.8
6.2

4.3
422.3

N
P

A
T

346.0
6.2

4.3
356.5

Significant item
s




